
SINGAPORE  MARKET

COVID 19 & E-COMMERCE



ASEAN & SINGAPORE
- the world's 5th largest economy
- ASIA’s 3rd largest economy
- the world's 3rd largest market (size)
- 8.6% of global population

- Median Age is 29.1 years 





CONSUMER BASE – CONSUMER EXPECTATIONS 



SINGAPORE’S E-COMMERCE

Singapore’s Key E-Commerce Events

Singapore’s E-Commerce Growth



SINGAPORE’S E-COMMERCE



Service & Experience



SINGAPORE’S E-COMMERCE
COVID19’s Impact  Overview

https://www.nielsen.com/sg/en/press-releases/2020/covid-19-new-norm-consumers-behaviour-press-release/

WINNERS – LOSERS 

REACTION TO COVID 19 IMPACT OF COVID 19
SHOPPING & EXTERNAL ACTIVITIES

https://www.nielsen.com/sg/en/press-releases/2020/covid-19-new-norm-consumers-behaviour-press-release/


bought raw food (12% - the 
least); prefer foods that can 
be kept for a longer time (vs 
perishables)

* Non-FMCG products, the ‘electronic durables category’ 
saw the highest increase during the outbreak & likely to 
maintain this pattern even when the pandemic ends

higher penetration of online
shopping (FMCG products) &
will remain (pandemic ends)

bought packaged & mineral
water (27%) & functional
drinks (24%) in an effort to
keep healthy;

purchased frozen (24%) 
& instant foods (26%) 

most often

THE FUTURE – HIGHER PENETRATION (ONLINE)

SINGAPORE’S E-COMMERCE



ONLINE – THE NEW NORM (POST-COVID19)
SINGAPORE’S E-COMMERCE

https://www.straitstimes.com/business/economy/online-shopping-trend-set-to-stay-after-curbs-ease-say-analysts

Top categories of items bought online include the following, 

with the percentages reflecting sales increases in the week 

ending May compared with January:

EXERCISE BANDS: 323%

PET GROOMING SUPPLIES: 242%

WEB CAMS: 217%

JIGSAW PUZZLES: 214%

BEAN BAG CHAIRS: 165%

SEASONINGS & SPICES: 157%

DEODORANT & ANTIPERSPIRANT:157%

DESKS: 152%

BEVERAGES: 152%

SHAVING & GROOMING: 152%

SMALL ANIMAL SUPPLIES: 135%

YOGA & PILATES EQUIPMENT: 132%

LAPTOPS: 131%

CONDIMENTS & SAUCES: 130%

https://www.straitstimes.com/business/economy/online-shopping-trend-set-to-stay-after-curbs-ease-say-analysts


SUMMARY – IMPACT OF COVID19

Customers are more
dependent on online
shopping, hence
volumes will continue
to increase;

Customer’s expectations: 
• Variety
• Stock Availability
• Price
• Service 



THE KEY ‘PLAYERS’ (SINGAPORE – ASEAN)

Shopee & Lazada
dominate across the big 
six economies (in ASEAN)

https://sbr.com.sg/retail/news/lazada-shopee-are-two-most-used-e-commerce-apps-in-southeast-asia

https://shopee.com/
https://www.lazada.com.ph/
https://sbr.com.sg/retail/news/lazada-shopee-are-two-most-used-e-commerce-apps-in-southeast-asia


FRUIT & VEGETABLE IMPORTS

Singapore imports over 90% of the 
food consumed in the country.





SINGAPORE INCUBATOR 

“sellers supporting sellers” 






