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THE ITALIAN CHAMBER OF
COMMERCE IN SINGAPORE (ICCS)

= Ufficialmente riconosciuta nel 2003
= Associati: 210 (DMD: 04 SPM:25 MNC: 74 SME: 71 IND: 36)
= Staff: 6 persone

» Fatturato: Euro 900.000 (60% Servizi di Business
Development)

Servizi offerti da ICCS

= Organizzazione Missioni = Ricerche di Mercato

Imprenditoriali = Sede Legale:

" B2B Meeting con: - Domiciliazione di imprese
- Partner Commerciali
- Distributori

- |nvestitori

- Representative Office

= Eventi Promozionali

= Temporary Export Manager
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Popolazione Totale PA E S E

PIL 2019

5.8 Milioni

Area Totale

3.9 Milioni
(cittadini
e residenti

permanenti) Reddito Pro-Capite

E-Commerce in Asia Pacific

Popolazione Residente
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Vietnam
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Annual GDP growth (%)
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E-Commerce in Asia Pacific
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Population by age group (2019) AR
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18%
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19%%
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12%

@ 65+ years @ 15-464 years 0-14 years




We Are Social
Report 2018

Secondo il We Are Social Report 2018, |
cittadini del Sud Est Asiatico spendono in
media 3.9 ore al giorno utilizzando il

loro smartphone (con punte di 4.3 ore in
Indonesia), in USA le ore giornaliere spese
sono 2.2 mentre in Giappone 1.3.

E-Commerce in Asia Pacific

THE WORLD OF INTERNET
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E-commerce
triplichera’ nei
prossimi anni

Uno studio dall’azienda Bain & Co, svolto in
collaborazione con Temasek e Google, ha
stimato che entro il 2025 i Digital Consumer
nella Regione ASEAN spenderanno tre volte
quello che spendono oggi, passando quindi
da una spesa media di USS$125, a US$390
entro il 2025.

Oltre all’laumento della spesa media,
aumentera’ anche il numero dei DIGITAL
CONSUMER.

Nel 2015 i Digital Consumer nell’Area ASEAN
erano 90 milioni, nel 2018 aumentarono a
250 milioni ed entro il 2025 saranno 310
milioni.

IL 90% DEGLI UTENTI NEL SEA E’
CONNESSO ATTRAVERSO SMARTPHONE
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Il mercato e-commerce €’ '
fortemente dominato dal mObll€

25%

AW TGS infacei i1 90% degli acquisti
2 = = z > s

cource o e Social Report 2018 nell'area Asean avviene

: :
attraverso i cellulari

0% 25% 50% 75% 100%
J

Singapore

— - -—

! — "l
j

Malaysia

Philippines

Indonesia 81% |

Thailand

@ Mobile ) Desktop




Nell'area Asean il VﬂlOI’ﬁ del-

l'e—commerce e’ cresc1ut07 VOltC

1n 4 anni passando da US$s.5
nel 2015 ad oltre US$38 nel 20109.

Il settore e’ nella glusta dlrezmne

PEr passarc U S

nc 2025.

ro2 miliardi
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B SOUTHEAST ASIAN I 7" =52
B E-COMMERCE MERCHANDISE H'&Y
H VALUE I

48%

27%

25%
22%
81%
88 n'; ) - 4%
35% i
47%

18%

Indonesia  Malaysia Philippines Singapore Thailand Vietnam

® 205 @ 209 @ 2025 CAGR

*Merchandise values are of gross value
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Asean E-Commerce .. 7
L’internet economy nel South East
Market Asia raggiungera’ un valore di

US$240 Miliardi entro
il 2025

Di questo valore, US$r102

Mlllardl saranno rappresenta-
ti dall’e-commerce (oltre 40%

del settore totale).

Indonesia Malaysia Thailand Philippines Vietnam Singapore
@ 2015 @ 2025
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Secondo delle in’gerviste fatte ai consumatori
dell’Asia Pacific, Il 67%ha dichiarato di non

avere una chiara idea di cosa acquistare
prima di accedere ai portali e-commerce.

Con milioni dl§r0d0ttl offerti, in media i
clienti nell ASEAN Consultan()
4 piattatorme online prima di

procedere all’acquisto.

Attivare programmi promozionali e attivita’ di marketing per attrarre il cliente
diventa una parte fondamentale della strategia di vendita.

E-Commerce in Asia Pacific




SINGAPORE

HAS AN ACCOUNT WITH
A ANANCIAL INSTITUTION

98%

PERCENTAGE OF WOMEN
WITH A CREDIT CARD

HAS A
CREDIT CARD

49%

PERCENTAGE OF MEN
WITH A CREDIT CARD

HAS A MOBILE
MONEY ACCOUNT

9.9%

PERCENTAGE OF WOMEN
MAKING ONLINE TRANSACTIONS

MAKES ONLINE PURCHASES
AND / OR PAYS BILLS ONLINE

27 %

PERCENTAGE OF MEN
MAKING ONUNE TRANSACTIONS

Source: we are social
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SINGAPORE

MADE AN ONLINE
PURCHASE VIA A LAPTOP
OR DESKTOP COMPUTER

PURCHASED A
PRODUCT OR SERVICE
ONLUNE (ANY DEVICE]

/3%  47%

VISITED AN ONLINE
RETAIL STORE ON THE
WEB (ANY DEVICE)

SEARCHED ONLINE
FOR A PRODUCT
OR SERVICE TO BUY

G

89% 87%
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MADE AN ONLINE
PURCHASE VIA A
MOBILE DEVICE
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FASHION ELECTRONICS & FOOD & FURNITURE &
& BEAUTY PHYSICALMEDIA PERSONAL CARE APPUANCES

$999.0 $1.080 $647.0 $726.0

MILLION BILLION MILLION MILLION

TOYS, DIY TRAVEL (INCLUDING DIGITAL VIDEO
& HOBBIES ACCOMMODATION) MUSIC GAMES

$658.0 $3.641 $26.00 $85.00

MILLION BILLION MILLION MILLION

DIJIDEJ BISY UL ddI0W WO -7

Source: we are social




SINGAPORE

FASHION ELECTRONICS &
& BEAUTY PHYSICALMEDIA

+30% +31%

TOYS, DIY IRAVEL (INCLUDING
& HOBBIES ACCOMMODATION)

+7.9%

FOOD &
PERSONALCARE

O

+47 %

DIGITAL
MUSIC

FURNITURE &
APPUANCES

Source: we are social
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NEL SUD EST ASIATICO

Il 30% delle persone ha iniziato ad acquistare Il 42% fa la spesa online.
online prodotti che prima acquistava offline.

| nuovi seller su Lazada sono aumentati 4X.
Il 47% ha ridotto la spesa offline.

Il 28% e’ diventato un nuovo cliente e-commerce.
I 30% ha aumentato la propria spesa online.

1| 78% delle persone tra 45 e 54 anni hanno provato una nuova app.
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NEL SUD EST ASIATICO
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Acquisto prodotti Freschi online + 48%

— Oltre I’80% continuera’ anche dopo il COVID-19
Acquisto prodotti confezionati +44%
Acquisto arredamento per la casa + 35% Il trend e’ negative e’ stato registrato

dall’abbigliamento e dai prodotti elettronici.
Acquisto prodotti cosmetici e cura personale +36%
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NEL SUD EST ASIATICO
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Il 57% dei consumatori da priorita’ al value for money Oltre il 40% e’ disposto a provare brand alternativi nel

Settore della cosmetico.
Il 40% dei consumatori nel SEA ha provato brand
alternativi durante la crisi COVID-19 Solo il 20% e’ disposto a cambiare etichetta di vino o
marchio di birra.
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NEL SUD EST ASIATICO

La capacita’ di essere sempre in stock influenza la 37% per | prodotti agroalimentare

domanda.
44% per prodotti d’arredo

—

Il 42% degli acquirenti preferisce comprare marchi

conosciuti. 44% per prodotti cosmetici
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Le piattaforme e-commerce selezionate da ICCS

6 {7 FairPrice
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. Lazada Search in Lazada -

Categories WV ® LazMall & Taobao & RedMart i Vouchers (J Top Up & eLifestyle

ltaliangallerysg !l o
(P e L@ Certified Stare 28 Followers

Chat Now FOLLOW
50% Positive Seller Ratings

0O

Categories v/ Homepage All Products Profile Search in store

Categories

Dining Tables

Olive Oil

Dining Table

terraneo

Dining Tables Dining Tables Dining Tables Dining Tables

Olive Oil
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ﬁ Shopee TR InThis Shop v

Armaretto  BolsGrenading  Atichoa Nespresso Capsula  Obves Meoats

< BACK TO SHOP HOME

Latest Top Sales Price v 1/3 »

Italian Gallery SG

SHOP CATEGORIES

All Preducts

Olives

Meseta - Capsule Nesprasso Compatibile Mezs1z - Capsuls
Compatibik Nespresso. Capsules - Classic Compatibili Nespresso..
Canned & Dried Food
£5.10 £40.40 $3.10 £4.50
Fasta & Rice 20 zold 13 s0Md Seciz 1S soid
Pasta Sauce __ og%
“.: -
Sauces & Dressing -
e B
= s
Dressing LTy Saptbda

Biscuits & Sweets

Coffee Capsules

Honey, Jam & Spread

Wine Selects Sundried Tomatoes in Oil - 8 BIC Tandz & Spada Sardinian Itzlizan Nostraline Olives italian Artichokes 180gr -
e Se ) aon ' P ~ -~ X
el 80gr --angmvese Ms-em*a... Fregole 190gr - Organic Organic
New Arrival £5.90 a52448 841 .68 $9.80 £5.90 $6.70
7 sold 8 sold 2scld dsoid Ssod

BY CATEGORY

<
SEverages (o Meseta - Capsula Pesto alla Genovese 185gr "‘Amen” 2018 BIO - Governo PrimOli Dop Terra di Ban PrimOii Igp Sicilia
More - Compatibili Nespresso... - Organic allUso Toscano IGT -..
£40.40 £6.90 S85652 §69.52 £16.90 §19.65
7 sod 430l Sscid 7 soid 3scid
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Seais Mustard, Organic, Gluten Di Ciaccio Almond Fins Tanda & Spada Sardinian Hot Ketchup Organic, Ursini Boscaiolo Sauce -
linia Van : free, Vegan, Lactoss free Pastry Gnocchetti Gluten free, Vegan, Lactos... Truffle & Mushroom
oliect £7.40 §21.60 $9.80 £7.10 314.00

rbanFox 1 soid 4dsold 1 sold
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Hakan Gollery
—_—

FINEST ITALIAN
FOOD SELECTION

! : . h
Promotions b "

Sugpertiscsl 55
[Pt T ———— O et
$5.10 $&%0 . $5.90 . $5.10 : $3.55

Macarasis hszroaes Somratite - Lograeo Ports ¥ s Soreveas Legeno Suncrico Tomacse in T8 Mocarazia Nzerrzaes Somratiz o D3 Arcrovy Tuze
Orgaric) LX 200 Arasizs 10 Cagaaize 1} ed
Azdtc cart ts Aocioczart 4 Acdtccart tw Accdtccart 4 Acctccant

i
£

$5.90 $19.565

< Lopato | 5itan Nogtraine Sihves POl B Vg n Cihve 05 5P
¥stseog Crparicvegan.Gucnals Crganis 2
free) LN 205 1500
. Azdtccart s Adc oz fs Addtoccart = Acdtzaar 4 Asctocart

$4.30

NmoraiBcom The Moy Oeink i

$450 - 740 - $350

Meazta Sagaa s Dams 10 Cecrcam Sy oma Samaris

sare.ca Vincgar o Mose feed your mine
< Asdtec care vz Accatocoart 2 Agdztccart 3 Addtcaart 4 Acgrcocart
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. LﬂZﬂdﬂ podere san cristoforo A |

Categories W @ Lazmall = Taobao = RedMart ! Vouchers o Top Up & elifestyle
Home Search Results
Related Categories 2 items found for "podere san cristoforo’
g . e Sort By: | Best Match W Wiew: ==
o Did you mean modern san cristoforo, powder san cristoforo?
Red Wine
Brand _
S
odere San Cristof e
Fab b e
(53]
Price {92}
-II .I_It n o
@ .
Rati | &=
ating 0 =
And Podere San Cristoforo ‘Ameri’ 2018 Podere San Cristoforo "Carandelle’
Bio - Governo All'Uso Toscano gt - 2078 Bio - Sangiovese Maremma...
And Up o . -
$86.90 §52.
And Up
Wine Region
|.'.'| ':\.'
Iry Also BAnN modern san cristoforo powder san cristoforo

Customer Care Lazada Your mobile number DOWNLOAD NOW
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Lazada Help Center About Lazada

RedMart Help Center Affiliate Program

How to Buy Sell on Lazada a Go '.'.-'|_|"_'|'!" vour heart beats Availabl the ,\ — i
Shipping & Delivery Partners Promoations D QI DI
International Product Policy Careers Download the App App StGrE :

How to Return Terms & Conditions

Contact Lazada Privacy Policy

Contact RedMart Campaign Terms & Conditions

Intellectual Property Protection
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The Most Visited E-Commerce Websites in Southeast Asia, Q3 2019

Iindonesia

tokopedia
B oo

Bukalapak
&P Lozoda

8 ohoh

M d' agy¥yS'd

<
’lozodo

Le ON0m

ZALORA

® PGMALL

Philippines

WP Lozodo
ZALORA
eb:y

gEAUT®

Thailang

WP lozodo
< K
nes

Pomelo.

& Chilindo

vietnam

Sendo..

TIKI.

. Lazada

Singapore

. Llozodo
Qoor0
(S |

ezbuy

ZALORA
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B Piugrande operatore e-commerce
in South East Asia

Bl Investimenti raccolti USD 647 Mln

Bl HQ aSingapore e presenzain6
Paesi

B 18 categorie di prodotto

: Lazada B2C eCommerce
China market position

HK '/ Shenzhen
I ﬁ j Z Q D Q ®-Sourcihg hub
Philippines
o Vietnam b Pop: 108m
Thailand ® Fop:93m
Pop: 68m
. Malaysia .
G . Pop: 30my’
Singapore | ¢ _ [
Majority . Pop: 6m e - "Ny M
investor 2 -_ i "
Alibaba GrOUp : -Indonesia
Pop 2541
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Principale marketplace locale per i I
prodotti agroalimentari

Consegna 7/7

3 Milioni di visitatori mensili L mmart

(+90% traffic YtoY)

Fta media consumatore 25/40 anni |

REDMART

Majority a

Alibaba Group

investor
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4. 37 Party Logistics
. e N g
| Market Entry Platform Overview e maringe

inventory

Third Party Logistics

3. Goods sent via provider
freight ship to 5. _ErF‘L uga:l:ates .:?tt'ﬂck' _/\
Freight Forwarder Singapore price and promofions 7 We pi
- italy . We pick-up
o products from 3PL
il 4/\
Brand Owner X 5 Bromd r
[taly . ODrand senas ""“'-._..---""""'#
goods to freight "’i
= forwarder 6. Customers buys %
ducts th h
ﬁﬁb bro QZdM Hrr?uQ 8. We consolidate all o
products in our =
fulfilment centre "
Brand Owner Y

Italy J\
1. Brand wants to 9. We pick, pack &
sell in Singapore, load orders to our

but has no vans
dmtg::_:t:;il Ii:-ir;nds ﬁ 10. We do one
Brand Owner Z products on delivery to customers
Italy RedMart via a 3PL
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Presente in 7 Paesi del Sud Est
Asiatico

I App scaricata 160M

B 13M difollower online

B USD 604 Mln di ordini nel 2018
(+147% YtoY)

Shopee is the Largest and Fast-Growing
eCommerce Marketplace in SEA and Taiwan

ﬁ Shopee 2018 Performance Highlights

7

Markets with local

9:00 AM 100%
Q_ Shopee U ¢
P &
f \ o¢ | FOF presence
e —— e $1 0.3 sittion
e o Gross Merchandise Value 160M+
i o el APP Downloads
#r:'Fn"h-h-nn mr-'rmF‘F:I\ppEE
e All Deals 1 50% 10.3 13M+

9 Followers on social
media
< 41 /
3
- ™+
FY 2017 FY 2018 Sellers, brands

/ "
R‘% Esmgggge:ls- across

0,
604.5 Million 147 /0
Gross Orders YoY Growth the region

Source: Sea Group 2018 Full Year Financial Report, Company data
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IN SINGAPORE (ICCS)

Robinson Road #20-0
SBF Center, Singapore 068914
T: +656223056

giacomo@Italchamber.org.sg
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